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Information and communication technologies (ICTs) are a driving force behind major economic, social, and cultural shifts
from the modern to the postmodern, from local to global markets, from production to consumption, and from industrial to
informational economies. While much has been written about the relationship between marketing and technology, most of
the work regards marketing as an a priori category onto which new technologies are simply overlaid as they come along. These
instrumentalist–functionalist views of ICTs in marketing are not particularly well suited when—as in macromarketing—
the focus is on marketing systems and consumption systems. The present collection of articles provides one of the most
insightful one-stop learning shops of the changing character of markets in the information age. From the fractal views of
the ethical economy and its emergent collaborative production-provisioning-consumption system to the realities of the per-
sistent digital divide in the age of the mobile phone, articles in this issue touch on important elements of marketing in the
age of information. We invite you to enter and enrich these discussions.
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There have been dramatic changes in the nature, avail-
ability, and use of information and communication

technologies (ICTs)—customer databases, e-commerce
methods, information systems, mobile communication
devices, and the Internet—especially since the 1980s
(Lyotard 1984). Many analyses of the contemporary world
consider the emergence of ICTs as the driving force behind
major economic, social, and cultural shifts from the mod-
ern to the postmodern, from local to global markets, from
production to consumption, and from industrial to infor-
mational economies. It is not surprising that the rise in
information-producing, -manipulating, -distributing,
and -consuming technologies coincides with the increasing
role of global markets and the unprecedented prominence
of global marketing activities (even if targeted locally).
Information, the market, and marketing have become dom-
inant institutions and practices not only in the affluent
societies of the West but also in large parts of the non-
Western world, from Shanghai to Trinidad to Gabon.

With communication technologies dispersing through-
out the planet, an ever-growing share of the human experi-
ence, including market exchanges, is now operationalized
through the concept of “data.” Information, more than at

any time before, has become the essence of the market
(Knorr, Cetina, and Preda 2005). Innocuous sounding,
almost organic descriptions of information as flowing and
circulating, however, make it easy to overlook the dramat-
ically heightened intensity, increased complexity, and
growing volume of information brought about by the rise
of ICTs and the concomitant burdening effects on
members of the information age. Consumers often feel
overwhelmed and intimidated by the quantity of informa-
tion available for consumption. Marketers have responded
to information overload with solutions that seem to mimic
the problem: a deluge of search tools, buying guides, top-
ten lists, and direct marketing formats offering highly tar-
geted (and hence presumably more relevant) digests,
summaries, and deals of the week.
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ICTs have a quixotic duality: information overpowers,
yet it also empowers. There is clear evidence that, even
as its volume explodes, information empowers con-
sumers in markets for goods, services, experiences, and
ideas. Tools that summon, gather, summarize, and
arrange information for the purpose of consumption are
improving, i.e., are more easily consumable. One could
argue that the set of articles in this special issue repre-
sents such a tool, “a meta-textual means by which infor-
mation on a topic can be filtered, collected, and
presented for consumption” (Cohen and Rutsky 2005, 2).
One of the substantial implications, then, of the rise of
ICTs and the concomitant production, reproduction, dis-
tribution, and endless consumption of information is that
it has become almost impossible to distinguish between
the consumption of information and the acquisition of
knowledge. In other words, a culture increasingly per-
meated and diffused by ICTs gives birth to situations
where every interaction with information (and data) is as
much a type of consumption as is the purchasing of a
product. Hence, we offer with this collection of articles
to look at the relationship and interconnectivities of con-
temporary ICTs and modern macromarketing, we first
and foremost aim to raise new questions about what it
means “to market” and “to consume” in the age of infor-
mation (Cohen and Rutsky 2005).

As ICTs continue to diffuse throughout social, cul-
tural, and economic institutions, the “informational reach
of marketing” (Arvidsson 2005, 42), driven by advanced
market research techniques, new communication tech-
niques, information distribution channels, and data col-
lection, storage, and mining capabilities has expanded in
ways unimaginable even just two decades ago (Poster
1995; Zwick and Dholakia 2004b). If we understand
macromarketing as a body of knowledge that aims to
establish fair systems of provision of the means of con-
sumption, the question we as macromarketing scholars
now confront is whether, and if so, to what extend and
how new ICTs help to create markets that facilitate how
consumers equipped with highly dissimilar economic,
cultural, and intellectual resources can join the world of
business in general, and goods and services in particular.
As Arvidsson (2005, 43) points out, “[I]nformation pro-
vides an interface on which marketing can act.”

Information, however, also provides an interface on
which poor consumers, micro entrepreneurs, and disad-
vantaged communities can act vis-à-vis large and power-
ful marketing systems, contesting and changing existing
ones or establishing new, innovative, and locally more
relevant ones (see Donner 2006). Consequently, the sort
of large-scale, deep transformations in the development,
distribution, and deployment of ICTs we have witnessed

over the last twenty years—including dramatic accelera-
tion over the last five to ten years—have led to a signifi-
cant extension of the ways macromarketing is able to
effect systemic-managerial changes.

While much has been written about marketing, tech-
nology, public policy, and consumption—with few
exceptions—such works have taken the notions and cate-
gories of marketing (and consumption) for granted.
Marketing, in other words, is regarded as an a priori cat-
egory onto which new technologies are simply overlaid as
they come along. New ICTs are discussed in terms of
either the ability of companies to improve production,
marketing, and distribution or the capacity of consumers
to process information and make decisions. The focus of
such analyses is on the exploration of instrumental, strate-
gic, and economic outcomes of inserting new information
technology into the marketing process. Under this func-
tionalist micro-perspective of marketing (Zwick and
Dholakia 2004b), information technologies are evaluated,
analyzed, and discussed almost exclusively in terms of
their ability to optimize the effect of the marketing mix,
provide a competitive advantage, and support strategic
tasks such as segmentation, targeting, and positioning.
Macromarketing concerns such as those outlined above
rarely figure in any serious conceptual manner.

The instrumentalist-functionalist view of ICTs in
marketing is not particularly well suited when—as in
macromarketing—the focus is on marketing systems
and consumption systems. In our view, then, the domi-
nant discourses in the discipline that have traditionally
provided the basis for understanding the relationship
between marketing and technology have not been able
to reveal the changed conditions of the cultural and
technological “production of marketing” as a customer
relationship technique (for a critical discussion, see
Zwick, Bonsu, and Darmody 2008; Zwick and Dholakia
2004a). In particular, the majority in the marketing
academy still holds on to the traditional view that con-
sumers aspire to maximize the consumption of material
goods (even as these goods contain more “knowledge”
and eventually become a service, as argued by Vargo
and Lusch [2004]); and that ICTs merely facilitate this
mode of consumption as material accumulation. This
view has been suspect for a while now (F¸rat and
Venkatesh 1995; Baudrillard 1981, 1988) and recently
has become almost absurd, especially in the affluent
world where consumers chase symbols, recognition,
information, and what Li and Bernhoff (2008) call psy-
chic income, rather than stuff. More to the point,
though, the traditional view of marketing insists that
production and consumption are two separate, indeed
opposed, facets of the exchange coin. This stance has
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only been partly remedied by the recent discussion on
the service-dominant logic (e.g., Aitken et al. 2006).

In an era where information has come to dominate
value creation, the separation of production and con-
sumption has become blurred. The production of infor-
mation as value depends increasingly on the manipulation
and reproduction of information by consumers. In other
words, in the age of informational marketing marketers
increasingly provide—for a price—the conditions of pro-
duction by customers. Therefore, in reconsidering what
constitutes marketing, or more generally, valuable market
exchanges, this special issue attempts to bring notions on
market systems and macromarketing into productive con-
frontation with analyses of information and communica-
tion technologies. From this perspective, a fundamental
premise of the collection of articles presented here is that
the concepts and practices involved in macromarketing
and information technologies are, on the one hand, trans-
forming one another and, on the other hand, represent
themselves as active forces of social, cultural, and eco-
nomic transformation. In other words, ICTs are reshaping
the macroscopic meanings, metaphors, and practices of
marketing even as they continue to mold and refine the
microscopic methods and techniques of managing a
firm’s customer relationships.

The Macro Perspective

We start from the premise that the impacts of ICTs on
markets and consumption are much more pervasive than
the issues brought to light as a result of the prevalent
focus on instrumental effects of ICTs on marketing strate-
gies and consumer choices. ICTs are altering the very
nature of markets, the fabric of consumer culture, and the
global contextual fields of human activities. Very little
research has looked at the social, cultural, and political
innovations that new information technologies have
brought to marketing in the macro sense: as a system of
provisioning mediating between business and society
(Applbaum 2004; Slater 1977). Yet, particularly scholars
approaching marketing as a discipline concerned with the
“delivery of a standard of living,” as White (1981, 11)
classically proposes, need to concern themselves with the
effects of new ICTs on the ability of the marketing sys-
tem to improve quality of life, enhance distributive jus-
tice, improve the environment, assist in crisis situations of
all kinds, and more generally, help ensure the future wel-
fare of the planet and its inhabitants (cf. Fisk 2006).

This special issue of the Journal of Macromarketing
offers an initial starting point for what hopefully will
become a more sustained and broader engagement of the

research and practitioner communities with the macro
level impacts of various forms and types of new infor-
mation and communication technologies. The Internet in
particular has the potential to touch on and to generate
new avenues for addressing pressing social, environmen-
tal, and political challenges. Indeed, George Fisk
(2006)—one of the great luminaries of macromarketing
scholarship—recently singled out the Internet as a sig-
nificant development that will affect the future of macro-
marketing. He states (Fisk 2006, 215), that “Internet
market searching by buyers and sellers is transforming
transaction routines in high-consumption-level countries
and in global markets.”

Fisk is of course right in his assessment but the
Internet, as we will see in the articles in this issue, is not
just about improving transaction efficiencies for indus-
trial partners or affluent consumers. In its latest incarna-
tion, the Internet provides new forms of socialities and
experiences—individual as well as collective ones, at
once globally networked and intensely local (e.g., Sassen
2007)—transforming how people, including marketers
and consumers, relate to each other, create value, and
potentially enhance quality of life for everyone. While
the digital divide (van Dijk 2005; Warschauer 2004)
remains relevant, the influence and reach of the
Internet—as system of worldwide communication
flows—nevertheless are becoming global. In less than a
decade, billions around the world have emerged from
dark ICT hinterlands and are becoming connected
through handheld devices of all sorts. From an
unabridged chasm, the digital divide is transforming into
a terrain of digital differentiation. There are noticeable
high peaks of ICT excellence strewn amongst a varie-
gated global infoscape. Indeed, on many dimensions, the
mighty United States does not represent the highest peak
of technological advance in ICTs when compared to
South Korea and some Scandinavian countries. In terms
of sheer adoption numbers, China and India—develop-
ing nations—have become the largest bases for mobile
connectivity. And even the poorest nations, through the
processes of technological leapfrogging and appropriate
technology adoption (including community oriented—
rather than individual oriented—ICT adoption and use),
are beginning to open for their citizens at least small
electronic windows to the world. So even as the empiri-
cal sites of investigation from which authors draw in this
issue constitute a “usual suspect” list of companies like
Second Life, Facebook, or eBay, the theoretical insights
and conceptual contributions made in these essays will
soon be (or in many cases already are) as relevant for
consumers in India, Brazil, or China as they are for pop-
ulations in Europe and the United States.



Global and Ubiquitous Infoscape

The Internet can do (and be) all this and more because
it is ubiquitous—almost everywhere and anywhere—
expanding the market, marketing, commerce, and com-
mercial communication into almost every nook and
cranny of the globe (Barber 2007). Indeed, the Internet
has morphed from a basic communication medium with
slow connection speeds and very limited geographic
reach into an ethersphere (Gilder 2000), which, fuelled
by almost infinite bandwidth, provides consumers, citi-
zens, and businesses with increasingly fast communication
formats.

The effects of escalating reach and speed of the
Internet cannot be reduced to quantitative changes of per-
formance. The Internet has been transformed in a deeply
qualitative sense as consumers (in the age of YouTube,
Second Life, iPhones, Wi-Fi, and soon WiMax) embrace
it as a complete entertainment solution and as a bedrock
element of their lifestyles. Citizens view it as a direct
channel to political participation (including through Web
sites like moveon.org, votesmart.org, and calvoter.org and
the new wave of so-called citizen journalism) (Hague and
Loader 1999; Burns 2008). Businesses consider it a uni-
versal platform for managing global supply chains and
distribution channels, customer and employee relations,
and increasingly complex and globally distributed knowl-
edge work such as innovation and new product develop-
ment (von Hippel 2005; Tapscott and Williams 2006).
The Internet has come a long way from the static websites
and early text-based, noncommercial communities to a
point where it permeates all of communication so deeply
that it is almost synonymous with representing all of new
ICTs, even communication itself.

Not surprisingly, then, the Internet’s central role in
shaping global consumer culture and market environ-
ments in the twenty-first century is well represented by
the scholarly contributions in this special issue. Half the
articles deal directly with the transformative logic of
this new information and communication medium,
albeit taking rather starkly different positions on the
medium’s promise and its potential effects on relevant
macromarketing concerns. Two additional articles at
least partially discuss the impact of the Internet. We
believe that such a significant representation of things
Internet is less a sign of scholars’ lack of imagination
than clear evidence of the Internet’s intense gravita-
tional pull and historical importance. In the final analy-
sis, however, we should point out that none of these
articles really is “just” about the Internet. They deal
with questions of community, consumer power, insidi-
ous and/or empowering marketing practices, and the

effects of new types of communication formats for 
creating meaningful marketing activities benefiting the
disenfranchised and abjectly poor of the world (see also
Prahalad 2005). In other words, the articles deal with
ongoing changes in market systems and consumption-
scapes that ICTs—quintessentially represented by the
Internet—are facilitating.

For the purpose of this collection of essays on macro-
marketing and new ICTs we insisted that authors tackle
important questions concerning such technologies not
merely from a “technical-capabilities-and-functionality”
perspective in the narrow “how-does-this-work” sense.
Such analyses are no doubt important and should have
their place in the macromarketing scholarship. We
wanted the outlook of this special issue to be broader,
though, encouraging examinations of new ICTs as they
relate to notions of consumer empowerment, exploitation,
and possibilities for value co-creation as well as explor-
ing opportunities for marketers and entrepreneurs to
deliver relevant products and services to new markets. We
aimed at exploring what new forms of knowledge the new
ICTs create; what kind of social, cultural, and economic
possibilities they open up and for whom; and whether
forms of marketing are encouraged that are less about
“the global expansion of McWorld” (Barber 2007, 219;
Ritzer 2004) and more about delivering enriching and
valuable consumer experiences, promoting social justice,
foster innovative forms of collaboration among market
participants, encourage civic engagement, and increase
economic opportunity for the many. In short, this issue
explores macromarketing concerns of new ICTs.

The Articles

The articles in this special issue on Marketing and
Information Technology explore, from a diverse set of
intellectual starting point and methods of analysis, how
both marketing and ICTs have been transforming each
other. From net-archic business models (Bauwens 2005)
to the newly defined role of customer participation in the
innovation and production of goods and services to mar-
keting as the art of managing autonomous and networked
brand communication to massive virtual lifeworlds, the
articles presented here discuss the macroscopic transfor-
mational momentum of ICTs. Viewed collectively, the
articles portray a world where ICTs have come to repre-
sent—if not to constitute—the social, the cultural, and
the economic, and our conceptions of marketing as a sys-
tem of provision are beginning to change in ways of
which we academics as well as the managers out there
are not always entirely aware.
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The collection opens with an article by Adam
Arvidsson that provides the reader with a firm theoreti-
cal foundation from which to read and assess the subse-
quent articles. Arvidsson has been one of the most
original and provocative analysts of contemporary con-
sumer culture (including the online Web 2.0 culture) and
his discussion in this issue again delivers a theoretical
tour de force that should be required reading for anyone
interested in the historical and cultural conditions that
have given birth to a specific mode of contemporary
capitalism premised on the productive collaboration
between businesses and consumers enabled by ICTs.
Arvidsson’s contribution can be broken down into two
main discussions. First, he traces the rise of a new form
of capitalism that takes as its fundamental resource of
surplus value creation the creative and productive
capacity of the masses, a resource he variously refers to
as social production, General Intellect, or mass intellec-
tuality. He draws on Marx to demonstrate the historical
importance of social forms of labor for the development
of industrial capitalism. He shows that from its incep-
tion, capitalism has relied on productive energies that go
beyond the atomistic labor output of each worker and
instead include forms of social cooperation, shared
competences, and knowledge exchanges between the
workers within and without the time and space of work.
Because of its collaborative character this form of social
production, while crucial for the firm’s successful max-
imization of surplus value, can never be fully controlled
by the capitalist. Arvidsson argues, however, that with
the global diffusion of ICTs the possibilities for social
production that takes place completely outside the walls
of the factory (including high-tech knowledge
“factories” like Microsoft) and outside the immediate
control of corporations, have increased dramatically.
Furthermore, these new spaces of autonomous collabo-
ration have become centers for innovation and creativity
that firms struggle to reproduce inside their own walls.
Arvidsson, hence, identifies a fascinating, and inevitable,
dialectic tension haunting contemporary capitalism
where firms—while unwilling to becoming community
institutions—will come to rely increasingly on commu-
nal productive resources that they cannot truly control.
In the second part of the article, Arvidsson provides a
thorough analysis of this world of social production,
introducing in detail the concept of the ethical economy.
The fundamental question he asks is this: if participants
in social production are not (mainly) motivated by
money, what fuels this abundance of creativity and pro-
ductive energy? In the concluding section, Arvidsson
draws out some intriguing implications of the ethical
economy for the theory and practice of marketing. From

the perspective of marketing as a system of provision,
what is at stake in this ethical economy is the construc-
tion of radically new types of collaborations between
businesses and consumers where the resources of each
participant are mobilized to tackle pressing social and
environmental issues of our time, rather than to create
the next consumer gadget for the wealthy.

Following Arvidsson’s stage setting piece, we have
grouped the essays by Kozinets, Hemetsberger, and
Schau; Bonsu and Darmody; and Molesworth and
Denegri-Knott, which all focus on specific sites and for-
mats of social production. Kozinets, Hemetsberger, and
Schau’s article in particular represents an almost seam-
less transition from Arvidsson’s meta-level theorization
of capitalism’s relation to social production to a detailed
conceptualization of the various types of creative online
consumer collaboration. The authors meticulously exca-
vate the logic of consumer creativity in virtual consump-
tion spaces, drawing on anthropological and sociological
theory to identify the conditions of possibility from
which such creativity ensues. In particular, Kozinets,
Hemetsberger, and Schau argue convincingly that in the
age of information the consumption of information
becomes inseparable from its production (see also Cohen
and Rutsky 2005), agreeing with Arvidsson that the
value of these collective and individual processes of pro-
duction are not adequately conceptualized in purely eco-
nomic terms but include things like community, a sense
of belonging, and social recognition. In the second part
of their article, Kozinets, Hemetsberger, and Schau
accomplish the rare feat of developing a theoretically
rich and managerially useful classification of four types
of online creative consumer communities: Crowds,
Hives, Mobs, and Swarms. Under each of these headings
the authors organize myriad and diverse online consumer
behaviors, thereby providing a clear blueprint of the
divergent ways in which ICTs organize the interactions
of consumers with other consumers, and with marketers.
They conclude that, in the age of online communities,
collective innovation cannot be reduced to the creative
efforts of a few talented and motivated individuals, or
even groups of innovative e-tribes, but can also be found
in the easily overlooked aggregated byproduct of every-
day information consumption. This has significant impli-
cations for marketing scholars concerned with the social
impact of existing and new marketing systems as well as
the consequences of these emerging ICT-aided systems
of market provision for cultural and social change. At the
beginning of the twenty-first century, ICTs are ushering
in important structural changes to the way marketing and
market systems function. Kozinets, Hemetsberger, and
Schau represent an empirically detailed and conceptually
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sophisticated roadmap for macromarketing scholars to
follow, interpret, and understand these transformations
as they unfold virtually daily before our eyes.

In the next two articles, Bonsu and Darmody and
Molesworth and Denegri-Knott investigate two sites of
consumer-marketer interaction, co-production, and 
innovation identified by Arvidsson and Kozinets,
Hemetsberger, and Schau, as emblematic of the chang-
ing social, cultural, and economic system of the infor-
mation age. It should be noted that these two sets of
co-authors have different theoretical perspectives and
draw almost opposite conclusions. Bonsu and Darmody
take a closer look at perhaps the most discussed and ana-
lyzed representation of virtual worlds existing today,
Second Life (SL), questioning if the experiences of
social production and creative online collaboration do in
fact produce a new, more egalitarian type of market sys-
tem and give birth to a more empowered and less alien-
ated capitalist consumer subject as suggested by
Kozinets, Hemetsberger, and Schau and, to some degree,
also by Arvidsson. Bonsu and Darmody see much mar-
keter as well as consumer activity, creativity, and inno-
vation at play in SL and use their observational data
effectively to indicate that a space like SL offers its
inhabitants empowering experiences not because of the
possibility to pursue specific consumption goals but
because of the possibility to produce, create, and find
social recognition (Arvidsson’s ethical economy logic at
work here). Bonsu and Darmody, however, are anything
but sanguine about this form of consumer empowerment
provided by the marketing system in ways previously
impossible to imagine. Rather, the authors identify in the
freedom of the consumer to co-produce and co-create a
technology of entrapment by which marketers generate
economic value based on the free work of their cus-
tomers. Bonsu and Darmody conclude somberly that
analyses of ICTs that predict fairer and more just capi-
talist organizations of work, exchange, and consumption
fail to acknowledge in appropriate measure that market
power still resides with those who hold the means of pro-
duction, even if these means are no longer the same as
before (in other words, it is not the computer that is the
means of production but the platform [or brand] on and
with which individuals with computers act). Bonsu and
Darmody refuse to see in SL’s net-archic business model
the revolutionary social formation many pundits and
scholars have made it out to be. They propose to analyze
creative online collaboration in general and SL in partic-
ular more realistically as an interloping of the ethical and
capitalist economies. Virtual e-platforms and e-brands
seem to open up the interactive market exchange spaces
to consumer initiatives, but the value co-creation mostly

ends up as value transfer from mostly uncompensated
consumers to the brand-owning marketer.

The article by Molesworth and Denegri-Knott also
tackles the cultural and social innovations in exchange
relations brought about by networked and virtual market-
places such as eBay. In this respect, the authors follow
closely themes and ideas introduced in preceding articles.
The ultimate purpose of this article, however, is different
in that the authors contend net-archic business models—
true to the logic of the informationalized experience
economy—undermine an economy’s own noteworthy
accomplishment, namely the ability of consumers and
marketers to engage in truly playful and personally
enriching relationships. So, the authors, unlike Bonsu and
Darmody earlier, initially take a much more sanguine
stance toward ICTs-empowered market systems and their
possibilities for bringing about positive social and cul-
tural transformations. The game metaphor on which
Molesworth and Denegri-Knott build their dialectic of the
experience economy of virtual marketplaces proves effec-
tive in indicating how the same mechanisms that enable
new ways of socializing and participating in the public
life (building into their argument an effective critique of
Barber’s [2007] infantilization thesis) bear always
already “within” them the potential to undermine these
possibilities. Through their analysis, Molesworth and
Denegri-Knott find that the social, cultural, and economic
benefits of the sort of restless play encouraged by places
like eBay—what Zukin (2004, 7) described as “turning
our shopping into an entrepreneurial investment”—are
elusive because play as a business model is hard to sus-
tain. Rationalization processes, characteristic of modern
social and economic life, threaten marketplace-induced
play by erasing autotelic consumer motivations and
replacing them with extrinsic drivers of market participa-
tion. If proceeding unchecked, the result of these ratio-
nalization processes, according to Molesworth and
Denegri-Knott, is consumer boredom. The authors con-
clude with an attempt to rescue the notion of play in mar-
ket exchanges because of their belief in its ultimately
revolutionary potential to reconfigure social and eco-
nomic relations between consumers and producers in the
age of information, and eventually to abolish the iron
cage of modern consumer culture. Thus, if Bonsu and
Darmody see the branded electronic play arenas as per-
sistent conduits for extracting value from consumers,
Molesworth and Denegri-Knott see such arenas as con-
stantly under the threat of abandonment by consumers as
boredom sets in. The ephemeralness of brands and busi-
ness entities in the age of ICTs may ultimately pave the
path to an Arvidsson-style ethical economy and market
system where enterprises would finally give up attempts
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to “game the system” and enter into earnest collabora-
tions with consumers.

F¸rat and Vicdan’s article is concerned with quite sim-
ilar issues, albeit engaging with the topics from a differ-
ent intellectual position. The authors suggest that the rise
of ICTs on a global scale raises questions anew about the
desires and possibilities of individuals and communities
to determine personal and collective identities, shape
cultural transformation, and actively participate in forms
of social transformation. The authors present a critical
distinction between consumption and use of information
technology, emphasizing that modernity’s march toward
postmodernity brings about subjectivities that no longer
perceive themselves to be in a passive, consumerist rela-
tionship with ICTs but in an active, and what could be
called “userist” relationship. Cultural theorist Raymond
Williams (1980) once made a similar point, suggesting
that the emergence of the modern industrial system of
production gives birth to a new, fundamental choice: that
between man as consumer and man as user. F¸rat and
Vicdan extend the consumerist-to-userist idea into the
age of Information Capitalism, re-invoking Williams’s
haunting observation, and drawing our attention as much
to the empowering as to the detrimental possibilities of
the global diffusion of ICTs.

This special issue of Journal of Macromarketing con-
cludes with an article by Stump, Gong, and Li. Recall our
earlier mention in this introductory piece about the
planet-wide diffusion of ICTs, including into the numeri-
cally vast but economically poor swaths of the developing
world, and especially of the “small electronic windows”
to the world. This small electronic window, of course, is
that of the mobile phone. This is one ICT that has tran-
scended most limitations of income and infrastructure,
and is diffusing in all parts of the planet. Stump, Gong,
and Li present an empirical study of the multiple factors
that influence mobile-phone diffusion and caution against
simplistic use of per capita income in formulating corpo-
rate strategies and public policies toward ICTs in the
developing world. They point out that the computer-
delivered range of sophisticated ICT services of the rich
countries would have to adapt to the mobile format to
make any headway in the developing world.

Invitation to Enter

ICTs in the contemporary world as well as the collec-
tion of articles in this special issue are book-ended by the
challenges of the rich and the challenges of the poor. In
the affluent markets and consumptionscapes, the intel-
lectual and moral struggle is to grasp the transforming

nature of the market system where information has
become the central circulating and sustaining resource.
The overview and the fractal views of the ethical economy—
the emergent collaborative production-provisioning-con-
sumption system—in this collection provide one of the
most insightful one-stop understanding of the changing
character of markets in the information age. At the other
bookend of this collection, the empirical multicountry
and multifactor study reminds us that while ICTs have
become pervasive, numerous challenges remain in terms
of extending the reach of such technologies and their
benefits to consumers in developing nations. We invite
you to enter and enrich these discussions.
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