Atkinson Faculty of Liberal and Professional Studies 

York University

	Course Outline
AK/ECON 3750 3.0A  Industrial Organization: Theory and Evidence 

Location CLH 110, Time : Wednesday 4-7pm


Professor Ying Kong

Office: 2018 TEL Bldg.; Phone: 416-736-2100 ext. 30101; e-mail: ykong@yorku.ca
Office Hours: Thursday, 5:00-7:00pm or by appointment
Course Description: See the academic calendar. 
Note: This course requires students to have basic knowledge of calculus.
Required texts: Industrial Organization: Contemporary Theory and Practice by

Pepall, Richards, & Norman (South-Western College Publishing 2005, 3th Ed.)
Weighting of Course:

Midterm Exam: October 17, 




 40%

Final Exam: Scheduled in the final exam period
   
 60%

The midterm exam will take two hours while the final exam will take three hours. Both exams will be closed book, sit-in exams.
Reappraisals
For reappraisal procedures and information, please visit the Office of the Registrar site at: http://www.registrar.yorku.ca/services/policies/grade.htm 


Deferred Standing

Atkinson students who have experience a misfortune or who are too ill to attend an examination in An Atkinson course should not attempt to do so; they must pursue differed standing. Other students should contact their home Faculty for information. For further information, please visit:

http://www.registrar.yorku.ca/services/policies/def.htm 

Syllabus:
I. Basic Market Analysis and Antitrust Policy (Chap. 1-2)
· Definition of Industrial Organization
· The Basic Problems of Market
(1) Competition vs Monopoly

(2) Efficient pricing 
II. Production Technology and Market Structure (Chap. 3-4)
· Market Structure and Concentration
(1) The four-firm concentration ratio

(2) Herfindahl index 
· Production Techniques and Cost 
(1) The single-product firm

(2) Multi-product firm

III Monopoly Pricing and Product Strategies (Chap. 5-7)
· Single Product Monopolist
· Price Discrimination
· Monopoly, product quality and social welfare
Bulow, J.I. (1982), “Durable-Goods Monopolists”, Journal of Political Economy
Deneckere, D. and P. McAfee (1996), “Damaged Goods”, Journal of Economics and

Management Strategy, 5, pp. 149-174.

IV Theories of Business Strategy in Oligopoly Market: Single-Market Period Models (Chap. 9-11)
· Strategic Behaviour-Game Theory
· Cournot Market Structure
(1) Homogeneous product case
(2) Differentiated product case
· Price Competition: the Bertrand Duopoly Model

(1) Homogeneous product case
(2) Differentiated product case
· A Sequential Model of Oligopoly: Stackelberg Model
Fershtman, C., and K. Judd (1987), “Equilibrium Incentives in Oligopoly”, American

Economic Review, 77(5), pp. 927-940.

Henkel, J. (2002), “The 1.5th mover advantage”, RAND Journal of Economics, 33(1),

pp. 156-170.

Haan, M.A. (2003), “Vaporware as a Means of Entry Deterrence”, Journal of Industrial

Economics, 60(3), pp. 345-358.

V Collusion and Cartels (Chap. 14-15)

· Collusion in Quantity Setting Game
· Collusion in Price Setting Game-Repeated Game

Spagnolo (2000), “Stock-Related Compensation and Product-Market Competition”,

RAND Journal of Economics, 31(1), pp. 22-42.

VI Advertising (Chap. 20-21)

· Persuasive Advertising

· Informative Advertising
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