
Brand Elements Our updated palette reflects our positive 
emotional and psychological stance. And colour 
helps our stakeholders and prospects recognize 
the York U brand in the marketplace. 

York Red is a prominent element and is  
complemented with an accent blue and pewter 
colour. All the colours work together seamlessly, 
but the accent colours are always used to  
support and be in the service of our York Red, 
never in competition with it.

The updated palette also acknowledges those with  
visual impairment and adheres to accepted AODA  
standards. The core colours of the updated palette  
have tints, which means you can choose colours 
with enough contrast for all your communication 
needs and ensure ultimate legibility.
Visit yorku.ca/brand to download York's master 
colour swatch file.

York Red

PMS: 186
CMYK: 0 / 100 / 81 / 4
RGB: 227 / 24 / 55
HEX: E31837

York Red Medium

PMS: 1805C
CMYK: 19 / 100 / 100 / 11
RGB:  175 / 13 / 26
HEX: AF0D1A

York Pewter

PMS: WARM GREY 1C
CMYK: 15 / 14 / 17 / 0
RGB: 214 / 207 / 202
HEX: D6CFCA

York Red Dark

PMS: 7623C
CMYK: 0 / 95 / 79 / 49
RGB:  129 / 0 / 1
HEX: 810001

York Light Grey

PMS: 60% WARM GREY 1C
CMYK: 4 / 4 / 2 / 0
RGB:  225 / 223 / 220
HEX: E1DFDC

York Bright Blue

PMS: 298C
CMYK: 64 / 2 / 2 / 0
RGB: 58 / 194 / 239
HEX: 3AC2EF

York Grey Medium

PMS: WARM GREY 4C
CMYK: 24 / 23 / 24 / 7
RGB: 183 / 174 / 169
HEX: B7AEA9

York Light Blue

PMS: 635C
CMYK: 27 / 0 / 2 / 0
RGB: 172 / 230 / 248
HEX: ACE6F8

York Grey Dark

PMS: 2334C
CMYK: 52 / 49 / 49 / 30
RGB: 104 / 98 / 96
HEX: 686260

Black

PMS: BLACK 6C
CMYK: 0 / 0 / 0 / 100
RGB: 0 / 0 / 0
HEX: 000000

White

RGB: 255 / 255 / 255
HEX: FFFFFF

York Colour Palette

Primary Secondary
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Brand Elements

HIGH-PROFILE 
EXTERNAL AUDIENCES
> Advertising campaigns
> Ceremonies

FORMAL

CASUAL

HIGH-PROFILE EXTERNAL /  
INTERNAL AUDIENCES
> Presentations, events and  
 special announcements

PAN-UNIVERSITY EXTERNAL /  
INTERNAL AUDIENCES
> On and off-campus events
> Promotions
> Reports

INFORMAL / INTERNAL AUDIENCES
> Casual announcements
> On-campus events

The scale below will help you determine how to 
use the colours to create communications that 
range from the most formal to the most informal.

The individual colours in the updated brand palette  
may be used in different ratios. Think about your 
audience and choose the right proportion of colour  
for the type of message you wish to convey. York Colour Palette 

Proportionality
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Brand Elements

Lassonde OsgoodeGlendon

The palette proportionality provides guidance 
on how much of the York Red to include in 
your communications. For internal audiences, 
sub-brands may use their primary colours more 
liberally. But for pan-university and external- 
facing communications, the York Red must be 
evident for alignment.

Glendon, Lassonde, Osgoode and Schulich have 
long-established colour palettes that are strongly 
associated with their identities. Using the sub-brand  
primary palette, along with the York palette 
(including reds and greys, black and white) will 
ensure the York master brand remains strong. 

Schulich

Schulich Blue

Schulich GreenLassonde Red

Lassonde Plum

Lassonde Yellow

Lassonde Teal

Lassonde Navy

Glendon Blue

Glendon Gold

Lassonde Black Osgoode Pewter

Osgoode Red

Sub-brand Palette
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Brand Elements

Glendon

Glendon, Lassonde, Osgoode and Schulich have 
long-established colour palettes that are strongly 
associated with their identities. Using the sub-brand 
primary palette, along with the addition of the 
York palette (including reds and greys, black  
and white) will ensure the York master brand 
remains strong.

The palette proportionality provides guidance 
on how much of the York Red to include in 
your communications. For internal audiences, 
sub-brands may use their primary colours more 
liberally. But for pan-university and external- 
facing communications, the York Red must be 
evident for alignment.

Sub-brand Palette 
Proportionality

FORMAL

CASUAL

Lassonde FORMAL

CASUAL

Osgoode FORMAL

CASUAL

Schulich FORMAL

CASUAL
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Brand Elements

The Psychology of Colour

Colour is an effective identifier for our university. 
As such, the use of York Red will ensure connection  
across all our communications.

The updated York primary palette balances tradition  
with modernity. It has the flexibility to work in a 
variety of media and ensures accessibility.

Red has always been part of York’s identity, and 
it is complemented by timeless black and white, 
two darker tints of our red, as well as a variety of 
elegant greys. Only these colours are to be used in 
our high-level, external-facing communications.

New to the palette, in keeping with our message 
of positive change, are two hues of blue: a bright 
and a light version. The addition of these colours 
provides more opportunity for design expression 
and may be used university-wide (other than in 
the most formal circumstances).

YORK RED
Exciting, energizing, cultivated, courageous.

YORK MEDIUM RED 
Elegant, refined, mature.

YORK GREYS 
Sleek, quality, modern, discreet.

YORK DARK RED 
Earthy, warm, sturdy.

BLACK 
Powerful, sophisticated, bold,  
prestigious, modern.

YORK BRIGHT BLUE 
Draws attention, self-expressive, wise, 
stimulating, trustworthy.

YORK LIGHT BLUE 
Clean, joyous, patient.

WHITE 
Pure, clean, claear, simple, pristine.

Primary

Secondary
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Brand Elements

Campus Inspiration

The updated colour palette drew its inspiration from  
all over the university’s campuses – from its modern  
interiors to its outdoor spaces and architecture.

Iris
Campus Walk

Aubergine
Life Sciences Building

Chartreuse
Learning Commons

Rhodamine
Glendon College

Sky Blue
Student Centre

Aqua
Student Centre

Periwinkle
Bergeron Centre
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Brand Elements

Faculty Accent Colours

The attributes of our Faculty accent colour palette 
support our message of positive change. The many 
programs of study and areas of inquiry  available 
through our Faculties are multi-faceted and 
nuanced. The suggested accent colour for each 
reflects the essence of the Faculty subject areas it 
represents. Each colour has been carefully chosen 
for its positive connotative associations and 
chromatic properties, and the way it  harmonizes 
with York Red. 

The perception of colour is extremely subjective, 
but within the spectrum, certain colours have, 
over time, developed their own histories and 
emotional meanings. For example, green has long 
been affiliated with growth, red with passion  
and blue with loyalty. Colours are used to create 
action or a response in humans – or can suggest  
a signal of value or a specific category. The  
adoption of a unique Faculty accent colour  
provides differentiation, as well as consistency  
of meaning and message. The accent colour  
works as a metaphor for the Faculty – however, 
not in a literal sense. 

PERIWINKLE
Trusting, impressive, exhilarating.

AUBERGINE 
Visionary, prestigious, introspective.

CHARTREUSE 
Experimental, bold, cutting-edge.

AQUA 
Refreshing, cleansing, flourishing. 

IRIS 
Secure, reliable, wise.

SKY BLUE 
Rejuvenating, energetic, soothing.

RHODAMINE 
Active, vibrant, stimulating.

Arts, Media, 
Performance & Design

Environmental & 
Urban Change

Education Science

Liberal Arts &
Professional Studies

Health Continuing Studies

York University Brand Guidelines 2020 — Version 1.0 yorku.ca/brand 3.7Section 3.0



Faculty Accent Colours 
Specification

Brand Elements

FORMAL

CASUAL

Headline 
Text

Headline 
Text

Headline 
Text
Body Text

Headline 
Text
Body Text

Each Faculty has a specific accent colour within 
the palette to differentiate itself within the larger 
institutional brand. 

Just like the institutional palette, a proportionality 
scale has been provided to guide you in using the 
Faculty colour – from its most formal application 
(high-profile external audiences) to its informal 
use for internal messaging. 

To supplement the Faculty accent palette, you 
may use the greys from the main York palette.  
However, the light and bright blues, and dark and 
medium reds are reserved for institutional use only.

Usage of the Faculty accent colours are reserved 
for the specific Faculty and requires approval from 
the communications manager and/or University 
Brand & Marketing.

Science 
Sky Blue

COLOUR PROPORTIONALITY
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How to Work with Us

Telling the full story of York University internally and 
externally is only possible if we execute our brand with 
precision and consistency across all our touch points. 
That’s where you come in.

Please ensure you are following our brand guidelines and 
using the assets and tools available at yorku.ca/brand.

Remember, all external communications must be  
developed in partnership with the University Brand & 
Marketing team.

For questions and concerns pertaining to digital or social 
media, please contact cpadigit@yorku.ca, for all other 
inquiries, contact cpabrandmar@yorku.ca.
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