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WELCOME TO GA4

This has been created to help Acceleration customers 
making the switch to GA4. 

As a companion to your new implementation, these
modules will provide a global overview of key features in
Google Analytics 4 and some common analysis and
reporting approaches and techniques.

UNDERSTANDING YOUR ANALY T ICS 

IMPLEMENTAT ION



GA4  I S T H E  F O U NDATION T O  ME DI A MO DE RNIZATION

GA4 is a core tactical piece of a much larger owned-
data strategy. There is a pressing need for 
organizations to embrace tools and technologies that 
will allow them to capture, harmonize, and leverage 
user data in secure, 1PD environments. 

KEY STRATEGY: DATA DURABILITY
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EVOLUTION OF A BEST- IN-CLASS SOLUTION

Full suite of tool 
integrations and 
powerful reporting 
options made available. 

Increasing 
functionality

2020

GA4 now supports server-
side data collection for 
extra control and security

Server Side 
Launch

Universal Analytics is 
being replaced by a more 
modern analytics tool

GA4 Officially 
Launched

Google announces that 
GA4 is the new official 
version of Google 
Analytics. 

The new 
standard

2023

• Faster data processing

• Lower price for GA360 
(starts at USD $50K)

• Granular control over 
data capture and 
processing terms 

• Provisions identity 
spaces beyond cookies

• Built for cross-device, 
modern digital 
experience

2021-2

G A 4  S O L UT IO N  B RI E F

2020 2021

All integrations and core 
functions launched

The complete 
package
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GA4 structure and configuration

Modernizing Media at the Speed of Change

Explorations03

GA4  O VE RVIE W
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GA4 STRUCTURE AND 
CONFIGURATION
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GA4  ST R U CT URE

• Accounts are the top level entity which have 
one or more properties. 

• Properties contain one or more data streams. 

• Each property has its own settings for data 
collection and retention, user identity 
provision, and GMP links. 
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E V E NT S

• Events are user activities 
measured in GA4

• Apply one or more parameters to 
provide extra information about 
the user action

• Many common actions available 
by default, but just about 
anything can be measured. 
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C O NVERSI ONS
• Events can be toggled on and off as conversions. 

• 360 properties can collect up to 50 conversions at once. 
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C U ST O M P AR AMETERS

• A parameter, known as a dimension in GUA, is a descriptive label that is sent with users and their activities (events). 

• Gives context to the numbers

• In GA4, you can provide a description of your custom parameters. This makes it easier for new users, and helps with organizational memory and governance. 
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DAT A C O L LECT ION
• Provides options for the data you collect by country, opt-ins for ad 

personalization and Google signals

• An option to confirm if your privacy policy supports user-level data 
collection
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DAT A R E TENT ION

• Options for data retention, only applies to data 
you are exposing in custom reports and 
explorations. 

• Data in default reports is aggregated and has a 
longer lookback available. 
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I NT ERNAL T R AF FI C

• GA4 does not store or process IP 
addresses

• As a best practice, we recommend that 
IPs are evaluated at the server level, 
sending a non PII flag of ‘Internal Traffic’ 
to GA4 where the user’s IP matches 
known ranges. 
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R E P ORT ING I DE NT IT IES

• User ID: Tied to logins, high fidelity

• Google signals: Tied to Google account 
data

• Device ID: Tied to a specific device, 
limited fidelity
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AT T R IBU T ION

• Defaults to Data-Driven attribution

• Lookbacks and models are customizable at a property level

• Users with Editor access can also create and apply their own 
models
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NE W AT T R IBU T ION DI ME NSIONS

• First user parameters – what effort acquired the user • Session attribution
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DEFAULT REPORTS
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I NT ERF ACE B ASI CS :  DE F AU L T R E P ORTS
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EXPLORATIONS
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I NT ERF ACE B ASI CS :  E XP L ORATI ONS



THANK YOU


