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Course Change Proposal Form
The following information is required for all course change proposals. To facilitate the review/approval process, please use the headings below (and omit the italicized explanations below each heading).

1. Program:   MDES
2. Course Number and Credit Value:  MDES 5109 3.0
3. Course Title:  Design Studio 2
4. Type of Course Change(s) (indicate all that apply):

	
	in course number

	
	in credit value

	X
	in course title (short course titles may be a maximum of 40 characters, including punctuation and spaces)

	X
	in course description (short course descriptions may be a maximum of 60 words, written in present tense)

	X
	in learning objectives/outcomes (please append the graduate program’s existing learning outcomes as a separate document)

	
	in integration (please provide statement of approval from relevant undergraduate coordinator or Chair)

	
	in crosslisting (please provide statement of approval from other program)

	
	in pre/co-requisite

	
	expire course

	
	other (please specify)


5. Effective Session of Proposed Change(s): Winter 2020
6. Academic Rationale:
The studio sequence forms the core experience of the MDes program. Currently, our two graduate studios are insufficiently structured to accommodate a number of applicants. These applicants have undergraduate degrees in a non-design related field but are choosing to change careers and wish to bypass an undergraduate degree in graphic design. This educational trend has been a consistent issue throughout North American and European graduate design programs.

In order to meet this challenge and broaden our pool of accepted applicants, we have decided to revise our graduate program to include a more structured experience for all students. The Fall semester MDes studio (formerly “Studio 1”) will focus on graphic design practice as an engagement with culture and criticism, and the Winter semester MDes studio (formerly “Studio 2”) will focus on user-centred approaches and systems of information design. This new sequence of studio experience is still sufficiently adaptive to allow advanced graphic design students to pursue more sophisticated interests.

A new methods course, Disciplinary Research Methods in Design will be the first of a sequence of two design research methods courses within the curriculum. This first course addresses design practice as research, supporting the studio course, MDES 5108 Design Studio: Culture and Criticism, while the second in the methods sequence, User-centred Design Research Methods, will support MDES 5109 Design Studio: Users and Information. By providing two divergent yet cohesive experiences of practice, we expect to more fully prepare students to meet the demands of future practice. 

7. Proposed Course Information: 

Please insert approved course information on the left, and proposed course information on the right. Please clearly and visibly indicate how course information has been changed using strikethrough (left column), bold, underlining, colours, etc. (right column).
	Existing Course Information
(change from)
	Proposed Course Information
(change to)

	GS/MDES 5109 3.0 Design Studio 2
This course expands upon the advanced concepts introduced in Design Studio 1 GS/MDES 5108 (3.0) and offers students the opportunity to pursue issues with greater depth with an emphasis on more independently motivated exploration. Students work with a faculty member, producing design work with full supporting process documentation. Projects may be individual and/or collaborative. Students work with a faculty member, producing design work with full supporting process documentation. Projects may be individual and/or collaborative. Students, faculty and invited guests may attend critiques and student presentations. Spaces are open to qualified students not registered in Design.

Prerequisite: GS/MDES 5108 (3.0) or permission from the Graduate Program Director.


	GS/MDES 5109 3.0 – Design Studio: Users and Information
Structured around user-centred strategies with information design as the intermediary between humans and their actions, this studio course introduces students to graphic design practice as a reflection of user-engaged production. This practice-based studio combines faculty-directed readings with assigned and student-defined projects. Selected readings may vary with instructor but will support the aims of the course.
Prerequisite: GS/MDES 5108 (3.0) or permission from the Graduate Program Director.



8. Consultation: 
N/A
Please submit completed forms and required supporting documentation by email to the Coordinator, Faculty Governance – fgsgovrn@yorku.ca .


Learning outcomes / objectives

The course is fully reliant on experiential learning: students will engage with the course director weekly for one-on-one critiques of their projects guided by theories and frameworks, identified by the student through readings and discussion with faculty, peers and guests.

Students are required to organize their work and present their findings in short, cogent public talks in front of faculty and peers. These talks mirror the experience of professional practice (similar to conference presentations), where designers are required to present proposals in a wide variety of client fora.

The course is scheduled for a 4-hour period, meeting once per week. Between 6 to 8 classes include 1 hour seminars where the instructor and students discuss assigned readings, the remainder of the 3 hours are devoted to project discussion and critique (group critique, one-on-one critique with instructor, et al.). The remaining 4 to 6 weeks are devoted to full critique sessions and/or student presentations.

Learning objectives

By the end of the course students will demonstrate the ability to:

• 
find where gaps are occurring within a system and identify a problem that can benefit from a design intervention

•  
contextualize problems using appropriate theoretical frameworks and research methods, including examining previous work (literature, benchmarking, visual audits), field research (direct observation, and eliciting information from users)

• 
synthesize information to develop design solutions 

•
conduct user studies to evaluate the design including designing the study, the approaches and methods to be used, practical issues, ethical issues, and how the data will be collected, analyzed and presented 

•
work iteratively by using various user-centred research methods to inform/improve design

•
gain an understanding and an appreciation for the role, rights and responsibilities of users/participants in the design/research process

• 
manage all aspects of a design research project
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